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— Booz & Company expands its office in Moscow, which
serves Eastern Europe and Eurasia.
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— The British Red Cross honors
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—Booz & Company launches
the “China for the World” c
campaign, which includes the
new book The China Strategy:
Harnessing the Power of the
World’s Fastest-Growing
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(Basic Books); “Is It Too Late
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— Booz & Company’s new office in Kuala Lumpur
marks a milestone in the firm’s goal of establishing
a greater presence in a vibrant region.






